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Denise Niles & Anna Riley - 
Windermere

(425) 761-8836
westbellevue.com

Joy A. Roush - Windermere
(425) 681-1382
joy.withwre.com

Team Foster - Compass
FosterRealty.com

The Brazens at Windermere
(425) 462-8000

Brazenwindermere.com

Wendy Paisley - Windermere
(206) 650-5812

wendypaisley.com

REMODELING
Kenmar Construction

(425) 488-3173
kenmarconstruction.com

VACATION RENTALS
Zeus Living

(406) 461-6903
www.zeusliving.com

SponsorNeighborhood

I N D E X
This section has been created to give you easier access when searching for a trusted neighborhood vendor to use. 
Take a minute to familiarize yourself with the businesses sponsoring the publication. These local businesses are 
proud to partner with you and make this magazine possible. Please support these businesses and thank them for 
supporting the publication!

AREA RUGS
Andonian Rugs
(425) 861-1663

andonianrugs.com

ATTORNEY - DUI/TRAFFIC
Jeannie P. Mucklestone PS Inc.

(206) 623-3343
mucklestone.com

BOAT DEALERSHIP & SERVICE
Union Marine

(206) 866-6060
unionmarine.com

CHILDCARE
Adventure Kids Playcare Bellevue

(206) 409-0078
www.adventurekidsplaycare.com

CUSTOM HOME BUILDERS
BDR Fine Homes
(425) 889-5400
bdrholdings.com

John Buchan Homes
(425) 827-2266

buchan.com

FINANCIAL & ADVISORY SERVICES
Crosby Wealth Advisors

(425) 869-7100 x1022
crosbywealthadvisors.com

HEALTH CLUB
Bellevue Club

bellevueclub.com

PRO Club
proclub.com

INTERIOR DESIGN
DTF Design Inc.
(425) 444-3038

dtfdesign.com

MAISON DE FRANCE
(425) 688-1078

maisondefrance.com

INTERIOR/EXTERIOR PAINTING
All Covered Painting

(206) 682-7110
allcoveredpainting.com

JEWELER
Alvin Goldfarb Jewelers

(425) 454-9393
agjeweler.com

LUXURY LIVING
Avenue Bellevue
(425) 381-4582
liveatavenue.com

LUXURY REAL ESTATE
Lisa Turnure - Coldwell Banker Bain

(206) 919-6605
www.lisaturnure.com

MEDICAL SPA
PRO Club

proclub.com

MOVING & STORAGE
Jordan River Moving & Storage

(425) 450-0808

NON-PROFIT
Bellevue Lifespring

(425) 451-1175
bellevuelifespring.org

PHOTOGRAPHY
Cecile Miller Photography

(425) 830-5373
cecilemiller.com

PIANOS
Northwest Pianos

(425) 241-8835
northwestpianos.com

PRIVATE BANKING/WEALTH 
MANAGEMENT

Merrill Lynch
(425) 990-2207

PRIVATE SCHOOL
Bellevue Montessori School

(425) 454-7439
bellmontessori.com

St. Thomas School
(425) 454-5880

stthomasschool.org

The Dartmoor School
Kim Estes

(425) 885-6296
dartmoorschool.org

RACE EVENT COMPANY
Circuit of the Northwest

(800) 484-0269
circuitofthenorthwest.com

REAL ESTATE
Britt Wibmer--Realogics Sotheby’s

brittspicks.com
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Dear Points Living Neighbors,

At the time of this writing, it was mid-April, and our stay-at-home order had 
been extended through May 4. By the time this issue hits your mailboxes, we 
sincerely hope we are coming out of this pandemic and that things are slowly 
beginning to return to normal. Again, not being sure what the situation will 
be at that time, we would advise checking the links to any events listed in this 
issue to make sure they have not since been canceled.

Beyond that, we hope you and your families have found fun and creative ways 
to pass the time during this lockdown of sorts and that you have found small 
things to celebrate along the way, including extra time with your children, 
spouses, significant others, and pets. Our community, as always, has responded 
with amazing acts of kindness and bravery, and we especially want to thank all 
those out on the front lines who have kept us safe, fed, and informed. May we 
all find solace in the gorgeous sunny weather we’ve been blessed with during 
this time and look ahead to happier times this summer and beyond!

Throughout it all, we’ve been able to keep the content coming in and hope 
you enjoy this issue and its stories. We couldn’t come up with all this 
content without your help, so if you would like us to consider your idea or 
suggestion, email Ellen at points_content@n2pub.com and tell us about it!

Our Sponsor Spotlight this month is on PRO Club’s Anti-aging Pro-
gram and how it can help you regain energy, sleep, optimal weight, 
and overall health by getting your hormone and vitamin levels back 
on track! Dr. Joe Upton has much to share and is anxious to help 
you live with more vitality. As always, thank you, as well, to all 
our wonderful sponsors who have stuck with us through this time 
and who enable us to deliver this publication to you for free each 
month. Please consider them first when in need of a service. 

Even a quick mention you saw their ad in The Points Living 
reinforces that their advertising dollars aren’t going to waste 
and keeps this publication coming to your mailbox. If you have 
a business that you want your neighbors to know about, tell 
us about your experience with them!

See you next month!

Lindsay Rucker and Shea Robinson,
The Points Living magazine

ELLEN WILWERDING
Content Coordinator

points_content@n2pub.com

LINDSAY RUCKER-ROBINSON, 
Owner/Advertising Sales 

Lindsay.Rucker@n2pub.com

SHEA ROBINSON, 
Owner & Client Relations

RACHAEL EICHNER, 
Bellevue Lifespring Writer

NITA-JO ROUNTREE, 
Resident Gardener 

BRETT CHAMBERLAIN,
Resident Culinary Contributor

JENNY DANOWSKI, 
Writing & Copy Editing

 jenny.danowski@n2publishing.com

CECILE MILLER PHOTOGRAPHY 
cecilemillerphotography@live.com

CARL ROE,
 Virtual Publishing Assistant 
thepoints_ads@n2pub.com

CJ JEWELL, 
Resident Junior Chef

PAIGE GREEN,  
Freelance Resident Writer

d team!
the

POINTS LIVING
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WWW.DTFDESIGN.COM
425-444-3038

DTF Design, Inc.
INTERIOR DESIGN • INTERIOR ARCHITECTURE

Serving the Bellevue area and beyond for over 25 years

John Granen Photography

911

425.453.7800

425.454.7187

206.296.7387

425.452.6932

425.452.6932

206.682.9730

866.779.6632

206.296.4466

888.225.5773

800.266.2278

425.450.1765

425.465.5000

425.456.6300

425.454.4402

425.451.1773

425.454.5880

425.456.7000

425.455.4378 

425.456.5400

425.233.6400

425.577.5656

425.455.1834

425.454.6994

425.460.3300 

425.454.3977

425.898.1720

425.641.0700

425.885.6296

Emergency

Clyde Hill City Hall

Clyde Hill Police Department

King County Animal Control

City of Bellevue Water

City of Bellevue Sewer

Rabanco (Solid Waste)

E-Cycle Washington (Electronics Recycling)

Hazardous Waste Transfer Site

Puget Sound Energy

Comcast Cable

Bellevue Regional Library

Clyde Hill Elementary School

Chinook Middle School

Bellevue Christian High School

Sacred Heart School

St. Thomas School

Bellevue High School

Medina Montessori School

Medina Elementary School

Medina City Hall

Medina Police Department

Hunts Point City Hall

Yarrow Point City Hall

Bellevue Christian School

Three Points Elementary

Bear Creek School/Preschool

Forest Ridge School of the Sacred Heart

The Dartmoor School

I M P O RTA N T 

PHONE NUMBERS

DISCLAIMER: Any articles included in this publication and/or opinions expressed therein do not necessarily reflect the 
views of N2 Publishing but remain solely those of the author(s). The paid advertisements contained within The Points 
Living magazine are not endorsed or recommended by N2 Publishing or the publisher. Therefore, neither N2 Publishing 
nor the publisher may be held liable or responsible for business practices of these companies. NOTE: When community 
events take place, photographers may be present to take photos for that event and they may be used in this publication. 

© 2020 Neighborhood Networks Publishing, Inc.
www.n2pub.com

Lindsay Rucker
425.319.3983 
Lindsay.Rucker@n2pub.com

Ellen Wilwerding | 630-533-1083
points_content@n2pub.com

Jenny Danowski

Carl Roe 
thepoints_ads@n2pub.com

N2 Publishing Design Team

AREA DIRECTOR
NEW AD SALES

RESIDENT CONTENT  
COORDINATOR

EDITOR & STAFF WRITER

PUBLISHING ASSISTANT

CREATIVE TEAM
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sponsor spotlight

A G E  M A N A G E M E N T

Getting Older Doesn’t Have to 
Mean Losing Your Vitality 

Written by Jenny Hart Danowski.

Aging isn’t something most of us look forward to 
unless we are heading toward our sweet 16, so we 
can finally drive, or our 21st birthday, so we can 
legally drink. Beyond that, the milestones become 
less exciting as we notice our energy waning, our li-
bido dropping, our muscles taking longer to recover 
after exercise, and our body expanding in areas we 
never previously worried about. And while some 
will joke that “Aging is better than the alternative,” 
there are ways to lessen and even alleviate many of 
these symptoms beyond just eating right, exercis-
ing, and getting good sleep.

In recent years, exciting new therapies and treat-
ments have been found to combat the side effects of 
aging, and the results are literally changing people’s 
lives. I recently spoke with Dr. Joseph Upton, 
board-certified anti-aging physician and medical 
director of the Age Management Center at PRO 
Medical, to learn more.

Dr. Upton practiced primary care medicine for 
about 10 years before going through a “personal/
professional paradigm shift” and realizing that 
he was limited in what he could do to help people 
be healthy. “I began to see the power in preven-
tion,” he explains. “Most of us put energy, time, 
and money into maintaining our car because if 
we don’t, it’s going to break down sooner and be 
more expensive. It’s the same with our bodies,” he 
says. “We are now able to intervene proactively 
and potentially change the process of aging, which 
contrasts with how I was originally trained, which 
was more reactive.”

As Dr. Upton points out, we are all living longer in 
general, so why not prolong our years of vitality? 
“It’s never too early or too late to start age manage-

PRO
M E D I C A L

ment therapy,” he says. In his 15 years at PRO Medical, Dr. Upton 
has worked tirelessly to help patients increase their mental acuity, 
regain quality sleep, reduce stress, ignite their libido, improve 
muscle mass, lose weight, regain their strength, relieve symptoms 
of menopause and andropause, and prevent age-related diseases. 
To do this, he starts with the following:

Comprehensive Testing. Hormone replacement isn’t a one-
size-fits-all program, so comprehensive medical testing is done 
first, which includes undergoing a panel of blood tests, measur-
ing your hormone levels, and doing a full chemistry profile. The 
hormones evaluated are testosterone, progesterone, estrogen, 
DHEA, IGF-1, and thyroid.
Genetic Profile. This profile offers clues to improving your ge-
netic aging and ensures all your cells are functioning optimally.
Medical History. A comprehensive health questionnaire is 
filled out by each client so that Dr. Upton can note underlying is-
sues that may factor in when devising an age management plan.

Once testing is completed, your genetic testing results are 
paired with a comprehensive evaluation of your current 
hormone status, extensive lab tests, review of personal 
medical history, and state-of-the-art metabolic testing to 
map your personal path to longer and better health. “Then 
I write out a personalized treatment plan and spend about 
an hour going through the results and giving my recom-
mendations,” Dr. Upton explains. When putting patients 
on any kind of hormone replacement or supplement reg-
imen, Dr. Upton’s philosophy is to start low and go slow 
to see how they respond. “I let the patient know that we 
aren’t looking to achieve ‘normal’ levels. We are looking 
to achieve ‘optimal levels’ within that normal range to 
get them feeling the best they can,” he explains.

Dr. Upton admits that men usually see improve-
ment more quickly than do women. “That’s because 
there are more hormones involved with women, so 
it takes more time to find that optimal balance,” he 

says. Even so, most patients will notice a marked 
difference in three to six months, at which point Dr. 
Upton will maintain that therapy while checking 
in periodically to make sure nothing has changed. 
“After that initial appointment, we get them back 
in about six to eight weeks to do more bloodwork, 
review that, and see how they are feeling. Then 
we adjust, if needed, and see them again in two to 
three months,” he explains. Once a patient is feeling 
good, they move to quarterly bloodwork because 
levels can change as our bodies, life circumstances, 
and stress levels change.

PRO Medical recently began offering additional 
state-of-the-art treatments for age management. 
These include Hyperbaric Oxygen Therapy to in-
crease stem cell production and the creation of new 
blood vessels in all organs of the body; IV Therapy 
to infuse micro-nutrients such as antioxidants, 
amino acids, co-factors, vitamins, and minerals 
directly into the bloodstream improving hydration 
and boosting your overall health; Injection Therapy 
to provide quick, effective boosts of specially-for-
mulated nutrient blends that go straight to your 
system; and Acoustic Pressure Wave Therapy to 
help remedy erectile dysfunction.

Whatever your needs, Dr. Upton is here to help 
and stresses the importance of working with a 
physician who specializes in age management 
because even over-the-counter supplements can 
have side effects when taken in the wrong dosages. 
“You need someone to guide you on dosages and to 
monitor the current levels of these things in your 
blood,” he says.

To learn more or to set up a consultation, go 
to www.proclub.com/medical.



The Points Living  •  June 2020 June 2020  •  The Points Living16 17

This Eighth-Grade Chinook Student

Written by Vivienne Huang.

My school has recently closed due to COVID-19. I’ve been 
watching the news every day and am starting to worry about our 
hospital physicians. Right now, many hospital systems across 
the country are projected to run out of personal protective 
equipment (PPE) quickly as the crisis worsens. Many healthcare 
providers cannot safely care for their patients without adequate 
personal protective equipment to prevent infection. Without suf-
ficient PPE, more of them will become infected and patient care 
will suffer as a result. 

In response, I’ve started a fundraiser and called on my friends 
and community to donate dollars to help our hospitals obtain the 
critical supplies they are short on during this crisis. The money 
will be used to purchase both surgical masks and N95 masks. 

Our journey started back on March 17 and, in just two weeks, 
we had received over $14,000 from 110 families and individuals! 
People in our community are all willing to share their hearts 
and hands. With these funds, we have purchased about 13,066 
surgical and N95 masks and have distributed them between six 
hospitals, two city police departments, two senior homes, and 
two government bus companies. So far, these include:

Swedish Hospital: 2500 masks

Evergreen Hospital: 1050 masks

UW Medicine: 1016 masks

Kaiser Permanente: 1900 masks

Overlake Hospital: 1900 masks

Snoqualmie Valley Medical Center: 1200 masks

Crista Senior Living: 700 masks

Grace Senior Living: 200 masks

Seattle Police and Fire Department: 600 masks

Bellevue Police and Fire Department: 500 masks

King County Metro: 800 masks

Sound Transit: 700 masks

We are also trying to help delivery workers from UPS, FedEx, 
USPS, and Amazon. These workers are among the millions of 
individuals who face heightened risks as they continue to do 
their jobs keeping our refrigerators and pantries stocked during 
the pandemic. Our neighbors put free masks and hand sanitizer 
on their doorsteps, so the delivery people can grab one during 
the delivery. 

TO HELP OUR HEROES!
U S E S  H E R  D O W N T I M E

We also saw the news that King County Metro workers are de-
manding more protection to prevent the spread of COVID-19, so 
we went to the Bellevue Transit Center and observed that 90% of 
drivers don’t have face masks! It concerns me because they’re all 
going back home to their families. We gave out some of the masks 
for free to each bus driver, although I feel we can only do so much 
to help them. We finally decided to donate 800 masks to Metro bus 
drivers, but it’s not enough for more than 3000 operators in total. 

Despite the fact that I am just a teenager, I am willing to do 
anything to keep our doctors, policemen, firefighters, elders, 
bus drivers, and delivery workers safe from COVID-19. Without 
them, many could die and the whole world will suffer something 
similar to the Great Depression. I want them to be safe and I 
want all Americans to be safe so we can go back to school as soon 
as possible. I miss my friends and classmates in school and hope 
they are all safe and healthy!
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Quar·an·tine /’kwôrən tēn/
Verb: to impose isolation on

None of us would have chosen to spend our spring months being homebound and distant from friends and 
family. Hopefully, by the time you read this, the imposed isolation will be a thing of the past (or at least 
almost a thing of the past). Yet, with adversity often comes perseverance. See how some of your Points 

Living neighbors made the best of their quarantine.



The Points Living  •  June 2020 June 2020  •  The Points Living20 21

physician spotlight

Five generations of my family have 
lived in Bellevue so far. My great 

grandparents, Ellis and Josephine 
Liffick, moved to Bellevue in the 
1930s and started a chicken farm. In 
the 1950s, they sold their land to the 
Overlake Park commercial develop-
ment for $42,000 (which was quite 
a bit above the market price at the 
time). The land is now home to the 
Overlake Safeway behind Bai Tong. 
You can still see the tall trees in front 
that my father remembers planting 
along with his father and grandfather. 

My grandfather, Glenn, and his wife, 
Erja Liffick, also moved from Seattle 
to Bellevue in the 1970s with their 
two sons and bought approximately 
five acres near the Microsoft campus. 
They eventually sold that property 
to commercial developers, and the 
original Group Health clinic in East 
Bellevue was built in its place. Both of 
their boys, Larry and Lonn, attended 
Highland Elementary and graduated 
from Bellevue High School.

So as you can see, we are a 
deeply rooted Bellevue family! 

I grew up primarily in Sun Valley, 
Idaho, and my husband (Chip) is 
from Hermosa Beach, California. 
We both went to the University of 
Washington but only met through 
mutual friends after my first year 
of optometry school. I decided that 
I wanted to be an optometrist when 
I was in high school and had an 
extremely painful eye injury--a cor-
neal abrasion. My local optometrist 
was able to make the pain go away 
immediately with just one eye drop. 
I liked the thought of being able to 
help people with eye health issues 
and to help them see better.

Ironically, the location of my original 
practice was within walking distance 
of the previously mentioned proper-
ties that my great grandparents and 
parents owned. I had no idea when 
I took the job because my grandpar-
ents had already sold their Overlake 

YARROW POINT
Welcome to

Dr. Kristin Liffick Jacob, O.D., 
and Family!

property and had moved to Lake Sammamish by 
that point. 

Fast forward to now, with my practice currently 
located in the new Lake Hills Village complex. 
I opened the practice in Bellevue because my 
husband and I love the public schools and parks 
in Bellevue and wanted to work close to where we 
live. My commute from my front door to my office 
is just 15 minutes. My practice is primary care 
optometry, and my optical sells eye-wear as well as 
contact lenses.    

My practice is primarily and purposefully staffed 
by college students. I currently have two Bellevue 
College students and one that just graduated from 
WSU. I look for smart kids who are looking for 
flexible work schedules. They do everything from 
booking appointments to answering questions, 
checking insurance, doing preliminary testing, and 
selling contacts and glasses. It’s a great experi-
ence for them and,  throughout the years, has been 
our great honor to provide employment for many 
students who are paying their way through college. 
Some of them have even gone into optometry, while 
others have chosen a different career path such as 
dentistry or computer programming. 

I also have one of the few clinics in the area pro-
viding glasses for children that have Apple Health 
insurance, which is the Washington State Medicaid 
insurance. The state provides free eye exams and 
glasses for children from lower-income families in 
Washington. I also carry higher-end lines for chil-
dren like Penguin, Ray-Ban, and Lily Pulitzer. 

For adults, I carry luxury lines like Hugo Boss, Jimmy Choo, Sho, 
Silhouette, and our own line of SeeWell Frames.  SeeWell frames 
are higher quality frames made of durable materials like titanium. 
These cost less than name brand frames due to lower marketing 
costs (similar to how Costco is able to offer Kirkland goods with 
the same level of quality but with a lower price point than the 
brand names). 

I have a smaller office and tend to know my patients when they 
walk through the door. I have some patients that have been with 
me for 15 years. I know their families, interests, and back-
grounds. I have established relationships with other eye care 
specialists in the area and always strive to ensure my patients 
are receiving the highest level of care. I try to maintain a high 
level of service in my practice while maintaining a comfortable 
and friendly environment. 

After 15 years of living in our downtown Bellevue home, we 
moved to Yarrow Point this last fall.  We also have two children, 
Amelia (11), who goes to Clyde Hill Elementary, and Charlie 
(17), who is a graduating senior this year. We are also the proud 
owners of our wonderful dogs Lucy (a Chuggle) and Duke (a 
German shepherd). 

We love living on Yarrow Point because we can walk out of our 
home onto Points Loop Trail and be down to the Queen Bee for 
coffee in five minutes. We look forward to meeting more of our 
neighbors and enjoying the beautiful summer months ahead in 
this great community! 
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SEBASTIAN HERMÈS!
Photos by Cecile Miller

Several years ago, Sebastian Hermès 
(now 8) was rewarded for staying 
off his electronics by earning dollars 
to buy books of his choice. He had 
always loved reading and, as a young 
child, would always look forward 
to storytime before bed. His mom, 
Eileen Acheson, says, “Sebastian had 
a curious mind right out of the gate, 
and I knew that steering him to read 
more rather than to play video games 
would be a natural fit for his inquisi-
tive mind.” As he got older, he began 
to consume so many books that mom 
suggested he needed to find a way to 
pay for his ever-increasing interest.

One night Sebastian watched a 
documentary about famous investor 
Warren Buffett. The documentary 
explained the importance of saving 
and investing money and made ref-
erence to a book that Mr. Buffett had 
read as a young boy titled One Thou-
sand Ways to Make $1000. Sebastian 

Please support this young bookseller with his efforts to 
do his part in rebuilding America, one small business at a 
time. allpointsbookstore.com

paused the screen, wrote down the 
name of the book, and ordered it. He 
devoured it and loved one chapter in 
particular that spoke about deliver-
ing books to the doors of patrons. Se-
bastian thought this was a great idea, 
and the seed of All Points Bookstore 
was planted.

His first foray into book sales came 
in 2019 on a hot summer night at 
the Downtown Bellevue Park during 
an outdoor movie. Sebastian had 
carefully curated his book offerings, 
along with some organic snacks, and 
loaded up his red wagon. The movie 
patrons were thrilled with his initia-
tive and entrepreneurial spirit. He 
made a little money that night and 
next asked if he could sell books on 
the ferry ride to Bainbridge Island. 
After another successful outing, he 
now had the confidence and ambi-
tion to launch the next step in his 
business journey.

MEET YARROW POINT ENTREPRENEUR

In April, the All Points Bookstore website (www.
allpointsbookstore.com) went live and is now open 
for business selling over 17 million titles of new 
books, used books, rare antique books, and offering 
buybacks of gently used books. All Points Book-
store will be looking to donate passed-over used 
books to local nonprofits to continue the ability to 
upcycle the powerful words of a book.
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Submitted by Brett Chamberlain, Resident Culinary Contributor

A riff on a classic French recipe originating in Nice, hence the 
name Niçoise, this salad pairs incredibly well with a well-chilled 
rosé or crisp white wine. In all fairness, a bubbly prosecco or 
cold beer would be equally delightful as a pairing for this light, 
bright salad. 

Grilled salmon replaces the traditional tuna or anchovies but 
is the perfect ingredient to shape this into a Northwest classic. 
Each component requires little preparation, but together, when 
accompanied by the briny, pungent vinaigrette, composes a beau-
tiful salad perfect for a lingering lunch or alfresco dinner.      

Serves 6

Salmon Marinade

Ingredients
•  2 lbs skin-on salmon fillet
•  1/4 cup olive oil
•  2 tablespoons freshly squeezed lemon juice
•  ¼ cup chopped fresh chives
•  ¼ cup chopped fresh parsley
•  2 tablespoons chopped fresh dill
•  salt
•  Aluminum foil

Method
Lay salmon fillet skin-side down on a double layer of aluminum 
foil, making sure you have about a 2” inch border around the fil-
let. Form “sides” with the additional foil, creating an open-faced 
“packet” for the fillet to sit in. Generously, season the salmon 
with salt. In a small bowl, whisk the marinade ingredients and 
evenly pour over the salmon fillet. Marinate at room tempera-
tures for 15 minutes.

Salad with Caper Lemon Vinaigrette

Ingredients
•  1 lb asparagus
•  1 lb baby potatoes (yellow, red, or purple)
•  1 lb cherry tomatoes
•  6 eggs (unpeeled)
•  ½ cup favorite olives, pitted  

(oil-cured, Kalamata, Castelvatrano, etc.)
•  Mix of seasonal greens (arugula, spinach, watercress, baby 

romaine, etc.)

Method:
Place potatoes and a tablespoon of salt into a pot of water. Bring 
to a boil, then reduce to medium heat and cook for 10 minutes 
or until a knife can barely pierce each potato. Drain and place 

back in the hot pot with 
the lid on to steam for an 
additional 10 minutes. Bring 
to room temperature and slice 
into quarters.

Bring a large pot of water to a boil. Add 
the eggs and lower to medium heat. Simmer for 9 minutes. Run 
cold water over the eggs, peel, and carefully slice. Set aside.

Trim asparagus. Stack tomatoes on a wooden skewer, to allow 
for easy grilling. Drizzle a tablespoon of the vinaigrette over the 
tomatoes and asparagus.

Vinaigrette Ingredients
•  3/4 cup olive oil
•  ¼ cup + 2 tablespoons freshly squeezed lemon juice
•  2 tablespoons chopped capers
•  Salt and pepper

Combine olive oil, lemon juice, and salt and pepper (to taste) in a 
jar with a lid and shake well.

Assemble the Dish
Preheat grill to medium-high heat (about 400 degrees). 

Place foil salmon “open-faced packet” directly on the grill. Grill 
for 10-12 minutes. Check for doneness by sticking a knife into the 
thickest part of the salmon. If it begins to flake but still maintains 
some translucency, the salmon is done!

Carefully line the remaining space on your barbecue with the 
marinated skewered tomatoes and asparagus. Shut the lid. Rotate 
vegetables every minute or so to achieve the perfect char.

Cool both the vegetables and salmon to room temperature. Scat-
ter the bottom of individual bowls (or one large bowl, if serving 
family style) with a handful of mixed seasonal greens. Begin 
layering the ingredients atop the greens as follows – chunks of 
salmon, grilled asparagus and tomatoes, olives, quartered pota-
toes, and hard-boiled eggs. Drizzle with vinaigrette and sprinkle 
with salt and pepper. 

Serve at room temperature with additional vinaigrette, grilled 
bread, and lemon wedges.

Finishing touches
grilled bread
lemon wedges

Serve!

Salmon NiçoiseGRILLED
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Points Community

Better Together
Written by Rachael Eichner. 

In late February, Washington State confirmed its first death from 
COVID-19. A short time later, the Bellevue School District closed 
for the safety of their students and staff. This has been a difficult 
and uncertain time for us all, but the coronavirus situation has 
been especially devastating for low-income families. When the 
decision to close schools was made, Bellevue LifeSpring knew we 
had to take immediate and critical action to ensure these children 
did not experience hunger or homelessness as a result of the virus.

Nourishment Now 
Bellevue LifeSpring continues to work closely with the Bellevue 
School District to fill in any gaps in nutritional support for chil-
dren in need. One of these gaps occurred when a high number of 
families were unable to make it to the food distribution sites due 
to factors out of their control.

Bellevue LifeSpring expedited the emergency extension of our 
Breaktime-Mealtime program and ordered $550,000 worth of 
vouchers from our partners at Safeway. These food vouchers will 
ensure that 2,300 families have the nutrition they need through May.

“Thank you so much for making the vouchers happen in such 
short order. Many went in the mail today, and the families that 
need them most will get them soon. Thank you for working so 
hard on behalf of our most vulnerable students and their fami-
lies,” stated Melissa Slater, the Equity Project Leader and Nation-
al Board Program Coordinator for the Bellevue School District.

Bellevue LifeSpring also built a bridge between our partners 
at Amazon and the Bellevue School District to provide further 
nutritional assistance to families in need. Amazon donated 1000 
$50 promotional codes to families that are redeemable for eligi-
ble grocery, health, and personal care items sold by Amazon.com. 
This is for families that are in quarantine or don’t have transpor-
tation to get to a Safeway store.

Points Community Members Jump into Action
It is a fact that Bellevue LifeSpring cannot do the work we do 
without the support of our community. We received a last-minute 
request from the school district on a Friday afternoon to provide 
breakfast for 750 students on the following Monday. In less than 
72 hours, our partners at Safeway and a group of 15 incredible 
volunteers rallied to make this delivery a success. “When my 
friends and I found out the schools were closing, we knew there 
would be a gap in services for the many kids who benefit from 
free and reduced-price lunch and breakfast at school. So, when 

Bellevue LifeSpring reached out to me the very next day, it was 
easy to rally this group. I had vehicles and drivers lined up within 
about 10 minutes to help deliver the breakfast in the morning,” 
shared Points resident and Bellevue LifeSpring board member, 
Beth Halvorsen.

Volunteers met at Safeway at 6:30 a.m. to pick up the food order, 
load it into cars, and make deliveries to seven district distribu-
tion sites. Many volunteers purchased and donated fresh fruit to 
deliver along with the non-perishable breakfast food. 

Small Acts That Make a Big Impact  
Points community members of all ages have stepped up to sup-
port Bellevue children during this uncertain time. From commu-
nity members stepping up to make generous contributions to a 
local family donating, packing, and delivering 100 snack packs – 
no act of good is too small to make a big difference.

Emme, a first-grader at the Bellevue School District, wanted to 
do her part and make sure that community members who have 
lost their jobs have the nutrition they need. Emme originally 
started a small shop to earn money for a personal project. She 
sold handmade bookmarks, origami, and artwork to her friends 
and family and decided to donate a majority of her earnings to the 
Bellevue LifeSpring COVID-19 relief fund. Emme decided to give 
her profits to Bellevue LifeSpring because she knew that we were 
helping her fellow students and their families who need it most.

Emme didn’t stop there. She learned how to use a sewing ma-
chine and made face masks to sell and raise even more money 
for Bellevue LifeSpring. Emme chose to make masks because not 
only would they keep her friends and family safe, but they were a 
great way to raise even more money to help her community. Way 
to go, Emme!

French 
Home Furnishings 
& Interior Design 

IN-HOME DESIGN CONSULTATION  

After Bellevue LifeSpring decided to close our office, volunteers 
stepped up to help us pack up all the items from our pantry and 
deliver them to the school district. The items were distributed 
quickly to families in need of food and hygiene products.

These are just a few examples of the steps our community has 
taken that show their dedication and commitment to the children 
in our community who are most affected by this crisis.

Looking Towards the Future 
Bellevue LifeSpring will continue to be flexible and responsive as we 
work to determine the changing needs of our community’s low-in-
come children. Make an investment in the well being of Bellevue kids 
today by visiting our website, www.BellevueLifeSpring.org.

W I T H  B E L L E V U E  L I F E S P R I N G
TAKES ACTION
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home feature

Views! Views! 

Submitted by West Bellevue Partners.

Warm western sunsets bathe this custom Peter 
Swindley-designed luxury home on top of coveted 
Clyde Hill. A quiet sanctuary located at the end of a 
cul-de-sac overlooking the majestic Olympic Moun-
tains and Seattle skyline allows for vibrant vistas 
and privacy. You will love the spacious nature of 
the 6,540-square-foot, well-designed, and volumi-
nous space set on over a half-acre. Sun-drenched 
walls of windows highlight the home making the 
light bright and fantastic year-round. A transitional 
style allows you to indulge both your modern and 
traditional aesthetic and ensures the floor plan is 
always vogue. 

The generous main floor master allows for ideal, 
lifetime one-level living. The walkout daylight 
level with soaring ceilings and entertainment 
rooms offers remarkable lifestyle ease and is 
perfect for multi-generational living. Large bed-
rooms give everyone the space they crave. The 
best surprise may be in allowing your imagi-
nation to create your dream play spaces in the 
unfinished space. Elegant and dynamic spaces 
are ready for your creative brushstroke to deliver 
a five-star luxury dream home.

At a time when your home has never been more 
important, we think you will agree this home has 
everything for the perfect West Bellevue life. Walk 
to parks and award-winning schools. Enjoy a year-
round symphony of lights and color on a nightly 
basis while being just moments from the heart of 
Bellevue and Seattle.

Features
5 Bedrooms | 5 Bathrooms | 6,540 Square Feet | 
21,028-Square-Foot Lot | Chef’s Kitchen | Breakfast 
Nook | Dining Room Office | Rooftop Patio | Gym-
nasium | Lake and Mountain Views | 3-Car Garage| 
Built In 1995 | Highly Acclaimed Bellevue Schools

VIEWS!

A recognized leader in innovative education, St. Thomas 
School offers a safe, nurturing environment built on 
a broad, forward-thinking academic foundation for 

preschool through 8th grade students.

Visit www.stthomasschool.org to learn more.

1100 Bellevue Way NE, Bellevue 98004 • 425.453.4444
web.adventurekidsplaycare.com/locations/bellevue/

Our Answer for YOU!
DROP-IN CHILDCARE 

WHEN YOU NEED IT MOST
Open 7 Days a Week
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Meet Jordan Dix Clark, the woman re-imagining the slipper for 
modern home life. Jordan grew up in Medina and went to St. 
Thomas School. She has always loved shoes but never imagined 
she’d be developing her own line. After graduating from Seattle 
University, Jordan spent just over four years working for a local 
beauty startup, where she caught the startup bug and learned a 
lot of what she is now applying to her own business today. 

Jordan and her husband, James, moved to Amsterdam two-and-
a-half years ago with the intention of exploring Europe and creat-
ing the brain space to think about what was next for them. That’s 
where Jordan dreamed up the concept for her company, Dooeys 
slipshoes™. As a former management consultant who transi-
tioned to working from home upon her move abroad, she quickly 
realized she was tired of choosing between wearing non-support-
ive slippers or comfy outdoor shoes inside their home. She began 
looking for alternatives but couldn’t find a shoe that captured the 
coziness of a traditional slipper, the comfort of her sneakers, and 
the style of her outdoor shoes, so she decided to create one. 

Once Clark set out on her entrepreneurial path, she spent the 
next two years designing and sourcing sustainable materials, 
then partnered with footwear development experts, innovative 
suppliers, and ethical manufacturers to turn her indoor shoe 
dream into a reality.

After learning about the social and environmental impacts of 
fashion -- the industry accounts for roughly 8% of greenhouse 
gas emissions -- Clark knew that if she were to launch her own 
brand, she would have to make it as sustainable, cruelty-free, and 
transparent as possible. She did just that by designing her shoes 
to be perfectly supportive, stylish, and easy on Mother Earth.

Following Dooeys’ journey on Instagram (@dooeys.slipshoes), 
you can see the fun, lightheartedness of the brand, which is even 
evident in the name itself, Dooeys. Jordan named the company 
after her favorite Dutch word “doei” (d-o-o-e-y meaning “good-

bye”) as a nod to her current home abroad, Amsterdam. She also 
loved the fact the Dutch almost always say it with a uniquely 
chipper enthusiasm that echoes through the narrow streets of 
her neighborhood.
 
She launched Dooeys slipshoes™ on Kickstarter, raising over 
$10,000 in the first two days. The shoes are available in two styles, 
the loafer and the mule. Both are stylish and easy to slip on and are 
made in Portugal with premium, sustainable materials. 

The shoe uppers are made of apple leather, a vegan alternative 
to animal leather made from organic, post-processed apple skins 
and cores, and vegan suede is derived from recycled polyes-
ter that has been transformed into a luxurious material using 
advanced technology. The soles are made from sugarcane EVA. 
Unlike traditional EVA foam commonly found in sneakers, sug-
arcane EVA replaces petroleum-based material with raw sug-
arcane, a renewable resource that actually reduces greenhouse 
gas emissions by absorbing CO2 in the atmosphere. The insoles 
are made of cork, also a renewable resource, that is sourced in 
Portugal. When mixed with natural latex, a liquid extracted from 
the Rubber Tree, it provides shock absorbency and supportive 
cushioning. And lastly, the lining is made from TENCEL®, an 
eco-friendly fiber made from sustainably harvested eucalyptus 
trees and manufactured using a closed-loop process.

From the beginning of her entrepreneurial journey, Jordan want-
ed to serve women in their everyday life at home, whether that 
be working from home, getting things done around the house, or 
kicking back on the couch. She is determined to provide women 
with a sustainable shoe for indoors that does not sacrifice com-
fort or style. From all accounts, her indoor shoe startup is on its 
way to doing just that.
 
To join Jordan Clark’s mission to re-imagine the slipper and drive 
positive change in fashion, order your pair of Dooeys Slipshoes™ 
on dooeys.com and follow on Instagram @dooeys.slipshoes.

DOOEYS SLIPSHOES
L A U N C H E S

JordanDix Clark

Photos by Cecile Miller. 

“We want women to look and feel good while doing good for the planet.”  
– Jordan Clark, founder of Dooeys slipshoes™
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sponsor spotlight

Believes Happy Employees Equal Happy Customers
Written by Jenny Hart Danowski.

At the beginning of 2020, All Covered Painting had much to 
celebrate having just come off two of their best years yet and on 
pace to beat 2019 revenue by 30%. As a result of this growth, they 
were finally able to offer health insurance to their team members, 
which had been a long-time goal of the company made possible 
by its loyal customers who continued to refer them to friends. A 
month or so later, the situation had changed drastically.

When I spoke with Caitlin Kernan, business manager at All Cov-
ered Painting (ACP), it was late March, and what would normally 
have been a discussion of the company’s history and services they 
provide turned into a discussion of how the company was doing in 
light of the COVID-19 pandemic. Being a small company that was 
considered “non-essential” during the statewide lockdown, they 
were temporarily closed, and Caitlin said cofounders Jason Kono 
and Rich Wall were most concerned about the effect it would have 
on their team members’ ability to pay their bills and stay afloat.

In fact, it’s that team mentality that Caitlin has most loved about 
working here for the past six years and why she says it really 

feels like a family. All Covered Painting was started in March 
of 2011 by Rich Wall, who had the painting background, and his 
longtime friend, Jason Kono, who had a business background. 
Since then, the company has grown significantly, and Rich 
loves offering real, high-paying career opportunities to his team 
members. The company hopes to be back serving clients again by 
the time this issue hits your mailboxes in June and, with that in 
mind, would love to give you an estimate for any painting projects 
you might have on your list for this summer.

Key to the company’s success has been its founders’ insistence on 
finding the best of the best in employees and training them to a 
level that clients are assured the most professional job possible. 
“I think our guys really like working for us because we respect 
them, and they know that,” says Caitlin. “We also pay them high-
er average hourly rates than a lot of other companies because it’s 
hard to find good labor and we want to retain them.”

They do both exterior and interior painting and, to keep their 
employees working year-round, also offer Christmas light instal-

lation under the DBA Seattle Holiday Lights in October through 
December. “We did roughly 200 homes last year with the Seattle 
Holiday Lights alone. About half of those are right here in neigh-
borhoods of Points Living,” says Caitlin. As for the painting, they 
do around 65% residential and 35% commercial jobs and work ex-
tensively with some of the neighborhood’s top realtors like Team 
Foster in getting homes ready for listings as well.

When a client calls for a free consultation, Rich goes out to meet 
them in person and determine the project’s scope. “We go over 
any details or concerns at that time, and then Rich submits the 
estimate and we proceed from there,” says Caitlin. “We try to 
work around our clients’ schedules, especially when working 
with homeowners, and there is a lot of communication so that 
they know what to expect and we know what their main concerns 
are,” she adds. A week before a client’s projected start date for 
exterior painting they do a pressure washing and the day the job 
starts, Caitlin goes out to meet with the crew lead and homeown-
er to do a walk through and go over any potential concerns. “I 
make sure the crew lead and homeowner understand the scope 
and the job so that we are all on the same page,” she says.

For larger jobs, the company includes their color consultant to 
help in choosing paint colors. For smaller jobs, they will refer 
clients to their consultant if they need help. Most of their clients 
are in Bellevue, Mercer Island, greater Eastside, and Seattle, but 
they will go as far as Mill Creek and West Seattle, as well. Rich 
loves adding beauty and value to local homes and businesses all 
while surpassing client expectations.

“I am a very picky, detail-oriented person, and this 
job was immaculate! Your crew was friendly, the work 
quick, clean-up fantastic, and changes, corrections, 
and free bonuses added. I will hire you again and will 
recommend you! Thank you! Share my thank you with 
your crew!”--Karen Altus

“Rich painted our house in Mill Creek Meadows, deliv-
ering excellent service and a high-quality paint job for 
a fair price. Rich and his crew performed all tasks in a 
highly professional manner, paid noteworthy atten-
tion to detail, and completed the job on schedule. We 
are extremely pleased with the results!”--Mr. and Mrs. 
Gutman Mill Creek

“As the owner of multiple rental and personal proper-
ties, I have had the opportunity to use Rich and All Cov-
ered Painting for several interior and exterior painting 
projects. I trust him to do the highest quality work at a 
fair price, and he never disappoints. Rich is profession-
al, dependable, and conscientious. I recommend him to 
others without hesitation.”--Mrs. McKaig, Sammamish

So, why not plan your next painting project today? 
They’d love to help and, judging from the customer 
reviews above, you won’t be disappointed!

To schedule your free estimate,  
go to www.allcoveredpainting.com

All Covered Painting
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Andrew Enke of Medina and Aaron Ansel of Seattle have always 
loved spending time outdoors with their families in the Pacific 
Northwest, but in the fall of 2017, when a tragic forest fire was 
started in Oregon by a firework, the smoke seeped into Wash-
ington, covering most of the Puget Sound and limiting outdoor 
recreational activities. Less than a year later, thick smoke from 
Canadian forest fires once again covered Seattle resulting in 24 
days of poor air quality, nine of which were so bad that Seattle’s 
Mayor, Jenny A. Durkan, advised everyone not to go outside 
without protection such as a pollution mask. Many folks were 
able to assuage the poor air quality by staying indoors, but some 
individuals had to be outside for work or commuting. 

Both Andrew and Aaron saw a need in their community for 
technology that could help alleviate the effects of poor air quality 
and, after months of preparation, responded by launching Puraka 
Masks – a company that provides SMS text alerts when air 

quality is poor, delivers respirator masks, and ships replacement 
PM2.5 filters. It is a subscription business for masks and filters 
that uses an algorithm to send replenishment filters to customers 
when air quality is poor in their community. The name, Puraka, is 
Sanskrit and means “the inhalation of air while breathing.” It was 
a perfect fit for a respirator mask company.

Nine months after launch, Puraka faced a new challenge: COVID-19. 
Andrew and Aaron updated their algorithm to include virus alerts 
for COVID-19 as it began spreading across the nation. Their res-
pirator masks use the same N95-equivalent filters used to protect 
against COVID-19, as well as other viruses, dust, allergens, and air 
particulates. “The situation became very real when Seattle was the 
epicenter,” Andrew said. “We depleted all our masks in two weeks. 
The new issue became inventory. All of our material suppliers were 
also out of stock or under shelter-in-place restrictions. There was a 
massive worldwide shortage of respirator masks and filters.”

Help Fight COVID-19
Locally Made Puraka Masks

ANDREW ENKE, MEDINA RESIDENT  

Miraculously, a textile manufacturer 
referral in West Bellevue came from 
an unlikely source: a fifth-grader at 
Medina Elementary. The Enkes’ three 
children Gwen, Anderson, and Gene-
vieve all attend school at Medina Ele-
mentary, where their mother, Marti, 
is the current PTA president. When 
the Enkes moved to Medina in 2016, 
their oldest daughter, Gwen, became 
fast friends with a classmate. Three 
years later when Puraka was facing 
inventory shortages, Gwen recom-
mended that her classmate’s mother, 
Kremena Stelyianova – a textile 
manufacturer and clothing designer 
in West Bellevue – could design and 
produce masks for Puraka.

During the shelter-in-place order, 
Kremena converted her textile pro-
duction into full-time respirator mask 
manufacturing for Puraka. Using 
original patterns, Kremena procured 
elastics, ear loops, nose guards, and 
all the materials needed to manu-
facture industrial-grade respirator 
masks to fit the Puraka filters. “We 
called each other’s cellphones, and 
I would stand outside Kremena’s 
window,” Andrew said. “She would 
hold up fabric samples and patterns, 
and I would point through the glass 
which one to use. We were desper-
ate for masks. We had a warehouse 
full of PM2.5 filters, but no cotton 
masks. Online stores, foreign suppli-
ers, and local companies were sold 
out. To meet the specs of healthcare 
professionals, retirement community 
workers, firefighters, and other first 
responders, we needed profession-
al-grade manufacturing. We were 
fortunate to find this resource within 
our own community.”

“We make sure you’ll always have 
protection on hand whenever the 
air is unhealthy or wearing a mask 
is recommended to reduce the risk 
of airborne infection. We believe in 
wearing a mask when the air is unsafe 
to breathe. Protecting yourself from 
harmful airborne particulates not 
only sends the right message to the 
ones we care about, but it’s also the 

best thing you can do to keep your re-
spiratory and cardiovascular systems 
healthy when the air outside is not,” 
Aaron said. 

Andrew is originally from Salt Lake 
City, Utah, and Marti from Pocatello, 
Idaho. They moved to Medina in 2016 
when Andrew took a position with 
Amazon. He will complete his fourth 
year there this summer, working in 
hardware engineering for AWS. In 
June, Marti will complete her work 
as the Medina PTA President. She 
also directs a local choir and enjoys 
preforming for friends special social 
gatherings or major life events upon 
request. Marti is also passionate 
about politics and has worked as a 
staffer for the United States Senate 
in Washington, DC. Volunteering her 
time and skills to benefit local and 

national level political campaigns is 
something she always makes times 
for. Gwen graduates from Medina 
Elementary this June and will attend 
the Bellevue International School this 
fall, while Anderson and Genevieve 
will begin third and first grade as 
Medina Tigers.

Prior to Andrew’s work at Amazon, 
he was a medical device engineer and 
product development engineer. He is 
also an avid chess player. He and his 
family are committed to the Points com-
munities and intend to stay long-term. 
Andrew and Aaron hope their products 
and online resources can help keep peo-
ple safe and informed of air quality. 

For more information about Puraka 
Masks, please email  
info@purakamasks.com.

Photo by Cecile Miller.

Photo by Cecile Miller.
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kenmarconstruction.com | Email: kyouch@comcast.net | Call: 425.351.7492

Master Craftsman With A Combined 135 Years of Experience

Large or Small, We'll Do It All
Custom Homes • Remodels  • Additions  • Kitchens & Bathrooms

Building & Remodeling in the Medina & 3 Points areas since 1984

After - Swanky new ARTIST  studio! Before - Old broken down garage.Before - Old broken down garage.
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AddressAddress NeighborhoodNeighborhood Sale PriceSale Price Sold DateSold Date DOMDOM BedsBeds BathsBaths SqFtSqFt Lot SizeLot Size
1257 Evergreen Point Rd Medina $11,750,000 04/06/20 5 5 4.5 7,101 43995
3808 Hunts Point Rd Hunts Point $7,200,000 03/27/20 10 5 4 5,740 44188
7739 NE 8th St Medina $5,950,000 03/31/20 4 5 5.25 6,950 17600
4233 94th Ave NE Yarrow Point $4,700,000 03/20/20 20 5 6 8,880 18373
2334 127th Ave SE Bellevue $3,250,000 03/31/20 0 5 4.75 7,240 16000
907 Sunset Wy Bellevue $3,150,000 03/30/20 23 5 4.25 4,530 14200
13219 NE 36th St Bellevue $2,900,000 03/27/20 2 5 4 4,480 52135
9626 NE 24th St Clyde Hill $2,850,000 04/10/20 1 4 3.5 4,376 12825
2845 94th Ave NE Clyde Hill $2,798,000 04/10/20 2 5 2.75 4,360 18212
1033 84th Ave NE Medina $2,750,000 04/10/20 4 4 3.25 3,280 11345
517 99th Ave NE Bellevue $2,722,000 04/02/20 2 3 2.75 3,070 8570
2638 82nd Ave NE Medina $2,600,000 04/16/20 3 4 3.25 3,700 13824
2523 88th Ave NE Clyde Hill $2,600,000 03/25/20 5 5 3.5 4,803 20288
1468 172nd Lane NE Bellevue $2,450,000 03/23/20 0 5 4 4,585 10592
1011 132nd Ave NE Bellevue $2,352,500 03/31/20 22 5 5 4,210 46609
10412 NE 15th St Bellevue $2,330,000 04/16/20 8 3 3.25 2,724 9406
13978 NE 31st Place Bellevue $2,320,500 03/26/20 9 4 3.75 4,373 37531
10436 SE 20th St Bellevue $2,300,000 04/14/20 6 4 3.75 3,990 11433
15012 SE 45th Place Bellevue $2,150,000 01/27/20 85 5 3.5 4,331 14058
4233 145th Ave SE Bellevue $2,125,000 04/03/20 0 5 4.5 4,008 9375

Featured properties may not be listed by the office/agent presenting this brochure.
Source Multiple Listing Service. All information herein has not been verified and is not guaranteed.
Real Estate Statistics Provided By: Joy A. Roush, Windermere
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